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Program Origins

Started testing/using
Omeda’s Personalization

Sales continued to grow tool for internal Lessiter
and revenue more than Media promotions (events,
doubled 2017 eGuides, web signups, etc.)

Started offering Sales continued to

dedicated pop-up grow, we.bsites

spots to were selling out

b e their spots, revenue

almost doubled
2018.



Google Gets Involved

‘ Pop-ups too large

(©) omeda



Google Gets Involved

‘ Pop-ups too large

‘ Pop-ups displaying too
quickly

(©) omeda



Google Gets Involved

|Issues Threats
& § = Negatively impacts search
> Pop-ups too large = 9 yalmp
7 = rankings

, Pop-ups displaying too
quickly

(©) omeda



Google Gets Involved
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= Negatively impacts search
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Marketing Automation to the Rescue

aﬁ Internal promotions proving successful

Q No issues with Google

> é Researched how to use

Personalization in paid ads
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The Paid Plan for Personalization

S Available on 7 Publication Websites
[ — cremica ““  Exclusive Rights sold on a monthly basis
T T * Total Inventory of 84 spots
* 10 second delay before pop-up displays
* Only displays once per day per user

Farm Equipment’s Best of the Web:
Week of April 29, 2022

» Various price points based on average
e website impressions
» Can display a static image (jpg), an
animated image (gif) or and embedded
L YouTube video
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Completely Revamped for 2021
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Pop-up revenue
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Advertiser Results

Impressions Click-Through Rate
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Thank you!

VISIT OMEDA.COM FOR MORE
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